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Objective

▷ In Básico, we are convinced that the changes that our society is experiencing as a result of the pandemic generated by COVID-19 will 

influence the desires and needs of future housing seekers.

▷ There have been several reports in the media on this subject in recent weeks, many of them coming from search trends on real estate 

portals, which seem to indicate certain changes in the patterns detected in comparison to previous months.

In order to shed some more light on this issue, we have decided to conduct a survey of our database of home seekers, both for buying 

and renting. It is made up of more than 25,000 households that have been interested in buying or renting a home between the months 

of January and April. In addition to being an updated database, it is worth noting that all responses correspond to households that are 

or have been in the process of buying or renting a home. 

It covers the entire national territory, including both archipelagos.

▷ Through their answers, we intend to analyse how the confinement situation has affected purchase and rental decisions and how their 

searches have or have not been affected and in which aspects.

▷ Given that Básico manages nearly 4,000 rental homes, a survey of this group of households has also been launched with the objective 

of complementing the analysis in the rental segment, given the growing relevance of this market today. In this case, it is a question of 

studying whether the state of alarm has changed the preferences that tenants had when they looked for their home, and regarding 

which attributes.
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I stand by my decision.

I have delayed my decision

I have cancelled my decision

Effects of COVID-19 on the purchase and rental 
decision
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The search process

Effects on the purchase decision

46.6% of those interviewed maintained their search for housing 
despite confinement and COVID-19.

13.4% cancelled their decision to purchase or rent.

23.3% of households that have postponed their home search are 
planning to wait until 2021. 12.4% of the total number of respondents.

40% of them are uncertain when they will take it up again.

Indecision and postponement are more pronounced in the purchase 
segment, with 43.5% indecisive about when they will return to look for 
housing when compared to 33.0% of the rental segment.

28.3% of apartment seekers plan to postpone their search to 2021, with 34.4% 
uncertain when they will do so. In the case of single-family dwellings, the 
percentages were 15.2% and 50.4% respectively.

23,3%

19,3%

40,4%

17,0%

0% 20% 40% 60%

Until 2021

Until after the summer

Still unclear

Once the state of alarm is over

When will the households that have postponed their 
decision restart their search?

These results are practically identical in the two groups of home seekers.
The percentage of cancellations in purchase (13.7%) was only slightly higher 
than in rentals (12.5%).

Significant differences are produced when considering the type of home 
sought. While 50.2% of those seeking a flat maintained their search, only 
39.0% of those seeking a detached house did so.

Households composed of "one adult with children" or "several independent 
adults" show greater indecision when it comes to continuing with their 
purchase or rental. The percentage that maintained their decision was 43.1% 
and 43.2%, slightly lower than the average.
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The search process

The reasons for the delay in the process and the actions taken during the confinement

Uncertainty and declining income are the two main reasons for 
postponing purchase or rental decisions.

Although uncertainty is the main reason (43.2%), for 28.4% of home buyers, a 
possible future price drop becomes the second reason why they have 
postponed their search. 

In the case of rent, uncertainty has the greatest weight (41.3%), followed by 
a significant drop in the level of income (39.4%). Thinking about a future 
price drop is only the main reason for 18.3% of future tenants.

Almost 75% of the interviewees have continued to carry out some 
form of housing search during the confinement.

39.4% carried out direct contact actions, from the request for 
information to the formalisation of operations.

The percentages are very similar for purchase and rent.

It is worth noting that in both cases more than 8% of them have taken virtual 
tours. Face-to-face visits amounted to 6.1% for purchase and 4.6% for 
rental.

The formalisation of transactions was somewhat higher in purchase, 4.3% of 
those interviewed, than in rental, 1.5%.

30,6%

25,4%

42,6%

1,4%

Reasons for postponing the search

Una reducción de mis ingresos anuales que afectan mi capacidad de compra o alquiler.

Pienso que puedo conseguir un precio más bajo de la vivienda en un futuro.

Incertidumbre ante la situación actual.

Otro.
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20,2%

8,5%
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1,5%
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No he realizado ninguna acción

Sí, he seguido buscando pero no he realizado ninguna
otra acción

He solicitado información de una o varias viviendas.

He realizado una o varias visitas virtuales.

He realizado una o varias visitas presenciales a las
viviendas de interés o al Punto de Venta.

Estoy en proceso de compra/alquiler. He formalizado
una operación.

Others

What process steps have been taken by the homebuyers 
during the confinement?

Others

I am in the process of buying/renting. I have 

formalised the operation

I have made one or more face-to-face visits to the 

properties of interest or to the Point of Sale.

I've taken one or more virtual tours.

I've requested information on one or more homes.

Yes, I've kept looking but I haven't taken any other 

action

I haven't taken any action

A reduction of my monthly income which will affect my purchasing power

I think that I can find a cheaper home in the future

Uncertainty in the current situation

Others
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The search process

How is the real estate information and attention perceived?

Being the main source of contact and information when buying or 
renting a property, the opinion of more than half of the search 
engines is that they do not offer the necessary information

This opinion is more accentuated in the group that seeks to acquire a home, 
in which 55.6% have a negative opinion, compared to 50.4% of those seeking 
to rent.

The composition of the household or its number of members did not 
influence this opinion, which always leaned towards the need to provide 
more information than that currently reported.

Possibly a greater volume of virtual visits or the possibility of carrying out a 
greater number of procedures and direct online consultations could improve 
this opinion.

Faced with such an exceptional situation, it seems that real estate 
companies and developers have reacted relatively well, so that 
almost half of the search engines felt that they were ready to deal 
with it

In this case if there are differences between purchase and rent. While the 
positive opinion in the case of search engines for purchase amounts to 
46.1%, in the case of renting this exceeds half of the interviewees with 54.5%.

Again, the composition of the household or its number of members is in line 
with general opinion, with no significant differences in the different groups.

54,1%
45,9%

Are the websites of the real estate portals prepared 
and do they provide all the necessary information for 

decision making?

No

Sí

51,4%48,6%

Is the attention of real estate agencies and 
promoters prepared for this type of situation?

No

Sí

No

Yes

No

Yes
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Housing attributes

Have they changed? What do you value most?

41.4% of the home seekers have changed the parameters and 
attributes that they had decided for their home as a result of the 
confinement.

The behaviour of the demand presents significant differences in this case. 
While 36.6% of buyers have thought about changing their preferences 
regarding the property they are looking for, this percentage exceeds half of 
renters at 52.9%.

The change in these search parameters is somewhat less pronounced 
among couples, with or without children, than in other household setups.

Those households that had considered changing their search location as a 
result of confinement were also more likely to change their preferences 
regarding housing (58.9%). Among those who would not search in another 
area, only 31.6% would also change the desired attributes of their dwelling.

The situation of confinement has caused a rise in the value of the 
terraces and gardens: more than 70% of the applicants indicate this 
as a characteristic that they would like to find in their new home

47,1%

63,4%

52,9%

36,6%

Alquiler

Compra

0% 20% 40% 60% 80% 100%

Have the attributes sought in future housing 
changed as a result of the confinement 

situation?

No

Sí

I would not
search in a 

different area

I would search
in a different

area

The housing attributes I'm looking for haven't changed 68,4% 41,1%

The housing attributes I'm looking for have changed 31,6% 58,9%

Total 100% 100%

Change in housing attributes vs.
change of search location

Interestingly, the percentage of respondents who have given greater 
relevance to this attribute decreases progressively as the number of 
household members increases: 34% in households with 1 member, 18% in 
those with 5 or more.

There is a tendency to want more space, especially in the living room and 
kitchen, as well as having a room to work in.

In this sense, there is a slight tendency to desire a larger kitchen and living 
room in households composed of several independent adults, as well as in 
the living room in households with a greater number of members.

The desire for a swimming pool is more related to households that have 
children among their members.

34,0%

29,5%

21,9%

17,4%

23,1%

69,7%

4,3%

14,1%

23,4%

10,7%

0% 20% 40% 60% 80%

Disponer de un salón más amplio.

Disponer de una cocina más amplia.

Dormitorio principal más grande.

Dormitorio/os secundarios más amplios.

Disponer de una habitación para trabajar.

Disponer de terraza/ jardín.

Disponer de gimnasio.

Disponer de zonas comunes como jardín o…

Disponer de piscina.

Otro (indicar)

Evaluation of the attributes of a property by the search 
engines

No

Yes

Purchase

Rent

Others

Has a pool

Has other common areas such as a garden

Has a gym.

Has a private terrace or garden.

Has a room to work in

Larger secondary bedrooms

Larger master bedroom

Has a larger kitchen

Has a larger living area
Has a rr
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Housing attributes

Have they changed? What do you value most?

The desire for a terrace or garden was more pronounced among 
those who bought (73.9%) than those who rented (59.4%) 

The same is true for the spaciousness of the living room and kitchen, with a 
higher proportion of buying customers who have expressed that desire. The 
swimming pool is another of the attributes that has also been mentioned on 
a greater number of occasions by future owners, with a differential of almost 
10 points.

The need for a larger master bedroom is the only attribute in which the 
demand for rental is placed above that of purchase and the differential is 
only 1.5 points.

30,0%

24,1%

22,9%

17,6%

21,8%

59,4%

4,1%

10,6%

15,9%

8,2%
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Dormitorio principal más grande.
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Disponer de un salón más amplio.

Disponer de una cocina más amplia.

Dormitorio principal más grande.

Dormitorio/os secundarios más amplios.
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Disponer de terraza/ jardín.
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Otro

Home Seekers for purchase: valuation of the 
attributes of a house

Home Seekers for rent: valuation of the 
attributes of a house

Other preferences in order of importance
▪ Purchase: Spacious living room, large kitchen, swimming pool, 

work room.
▪ Rent: Large living room, large kitchen, larger master bedroom, 

work room.

As might be expected, the number of attributes listed by those who claimed 
to have changed their preferences from those they had prior to confinement 
is higher than among those who have not. Specifically, those who have not 
changed their preferences do not mention in any case that the dwelling has 
a swimming pool or playground and only 2.4% mentioned a gym.

Among the options indicated in the section "others" by the searchers in 
purchase, it is worth mentioning as those that are most repeated: to have 
garage and storage room, to be energy efficient, good lighting, large spaces 
in the building's surroundings.

In the case of the rent demand, it is necessary to emphasize: to have garage, 
lightning of the house, to have an elevator and good communications with 
public transport.

Others

Has a pool

Has other common areas such as a garden

Has a gym.

Has a private terrace or garden.

Has a room to work in

Larger secondary bedrooms

Larger master bedroom

Has a larger kitchen

Has a larger living area
Has a rr
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Has a gym.
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Has a room to work in

Larger secondary bedrooms

Larger master bedroom

Has a larger kitchen

Has a larger living area
Has a rr
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Housing attributes

Tenants analysis

Most of the tenants interviewed also value a terrace as the aspect 
they would have most liked to have in their home

Although a good number of tenants have a high degree of compliance with 
their housing (17.3%), almost 50% would prefer to have been able to enjoy a 
terrace in the confinement. The arrangement of more space, as well as the 
luminosity, are two other factors to take into account.

In this regard, scoring from 1 to 5 the degree of conformity with the dwelling 
in which they reside, the result was an average of 3.75. In fact, only 10.5% of 
those interviewed would give a failing grade to the dwelling in which they 
reside.

49,3%

13,3%

2,7%
2,7%1,3%

6,7%

17,3%

5,3%

After weeks of confinement and working from 
home, what have you missed most in your 

dwelling?

Terraza

Más Espacio

Piscina

Aire Acondicionado

Un supermercado cerca

Luz

Nada

Otros

17,3%

25,3%

9,3%

8,0%

26,7%

54,7%

10,7%

10,7%

9,3%

13,3%

Disponer de un salón más amplio.

Disponer de una cocina más amplia.

Dormitorio principal más grande.

Dormitorio/os secundarios más amplios.

Disponer de una habitación para trabajar.

Disponer de terraza/ jardín.

Disponer de gimnasio.

Disponer de zonas comunes como jardín o parque infantil.

Disponer de piscina.

Otro (indicar)
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Aspects that would improve the tenants from their initial choice

Having a terrace or garden, a room to work and a larger kitchen and 
living room, are the main aspects that would improve the tenants in 
their current homes.

Note: These graphs represent responses to the tenant survey, as distinct from the rental housing search responses on pages 7 and 8.
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Has a pool

Has other common areas such as a garden

Has a gym.

Has a private terrace or garden.

Has a room to work in

Larger secondary bedrooms

Larger master bedroom

Has a larger kitchen

Has a larger living area
Has a rr
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Pool
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Supermarket nearby

Light

Nothing

Others
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Search area

Has it changed?. What has changed?

35.1% of home seekers considered changing their search area due to 
the confinement situation (30.1% purchase and 47.3% rent).

This trend is higher in the case of rental search engines, of which almost half 
have changed the desired location.

It is also more pronounced among those who are targeting a single-family 
home, especially in the demand for purchase, where 36.1% of search engines 
have changed their preference.

21.7% of the demand has changed its search to a different 
municipality from the one it had intended as a result of the 
confinement.

10.7% now searches in municipalities far from their primary decision, 
even in another province.

The tendency to search in municipalities other than the original one is 
greater in rental seekers than in purchase applicants. While 19.9% of those 
seeking to purchase a dwelling had modified the municipality of search, in 
the case of renting, this percentage rose to 26.2%.

The same occurred with those households that were now seeking their 
dwelling in municipalities far from the original one. While buyers accounted 
for 9.4% of the total, in future tenants, the percentage rose to 14.1%.

With regard to other options raised by those surveyed, these had to do with 
proximity to family or to the workplace.
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69,9%
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30,1%
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Has the search area changed as a consequence of
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Has the search á+area changed as a consequence of the 
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34,4%

Purchase
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Yes, Now I’m searching in another province

Yes, Now I’m searching in municipalities further 

away, but still in the same province

Yes, Now I’m searching in other municipalities near 

to where I currently live

Yes, Now I’m searching in the same municipality but 

in different areas

No 
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Search area

What do you value when choosing a location?

Proximity to green and leisure areas, the workplace and health 
centres are the most highly valued attributes with regard to the 
location of the future home

The average rating of all location-related aspects consulted with the 
interviewees is high. Analysed in a little more detail, it can be seen that

• For 88.3% of those interviewed, it is at least important that the dwelling is 
located near green and leisure areas.

• Despite the fact that their average rating was in third place, 81.3% gave 
high importance to being close to a health centre.

• Regarding communications with the workplace, the assessment as 
important or superior was given in 80.7% of the cases by public transport, 
and 80.0% in their own vehicle.

• Commercial facilities were next, with 78% of those interviewed rating 
them at least as important.

3,1

3,1

3,7

3,8

3,0

3,7

3,4

3,9

Proximidad al centro de la ciudad

Una vivienda más grande por el mismo precio pero
en una ubicación más alejada.

Buenas comunicaciones en coche con mi lugar de
trabajo.

Buenas comunicaciones en transporte público con mi
lugar de trabajo.

Cercanía a buenos colegios.

Cercanía a buenos centros sanitarios.

Cercanía a buenas dotaciones comerciales.

Cercanía a espacios verdes y de ocio.

Evaluation of the attributes of a location for housing
(1 Not at all important – 5 Essential)
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Proximidad al centro de la ciudad

Una vivienda más grande por el mismo precio pero en
una ubicación más alejada.

Buenas comunicaciones en coche con mi lugar de
trabajo.

Buenas comunicaciones en transporte público con mi
lugar de trabajo.

Cercanía a buenos colegios.

Cercanía a buenos centros sanitarios.

Cercanía a buenas dotaciones comerciales.

Cercanía a espacios verdes y de ocio.

Muy poco importante Nada importante Importante Muy importante Imprescindible

Evaluation of the attributes of a location for housing

The decision to change location is closely linked to getting a larger 
home in a more remote location. 52.9% of those who changed their 
search area valued this option as very important or essential (32.3%). 

On the contrary, among those who have not thought about looking for their 
home in another location, 40.7% value this option as little or not at all 
important.

The proximity to commercial areas is also more valued among those who 
have not changed their search location, perhaps because those who take as 
an option to move away from the initial areas assume that they will lose part 
of these endowments.

Near to green spaces and areas of recreation

Near to good shopping areas

Near to good health centres

Near to good schools

Good public transport connections with my place of work

Well communicated by road to my place of work

A larger home for the same price but located further away

Proximity to the centre of the city

Near to green spaces and areas of recreation

Near to good shopping areas

Near to good health centres

Near to good schools

Good public transport connections with my place of work

Well communicated by road to my place of work

A larger home for the same price but located further away

Proximity to the centre of the city

Not at all important Unimportant Important Very important Essential
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Search area

What do you value when choosing a location?

The average rating of the location aspects asked about is generally 
higher for buyers than for prospective tenants.

The most noteworthy aspects in this regard are:

• 73.5% of buyers value at least as very important the proximity to green 
and leisure spaces, compared to 60.4% of the search engines for rent. 5.5% 
of the former consider it to be very unimportant, while this percentage is 
slightly more than 15% of the latter.

• 30.8% of rental search engines considered it essential to be close to the 
city centre, compared to 18.7% of buyers.

• It is more relevant for those seeking to buy to have good 
communications by car with the workplace, ten points above the demand 
for rent. In fact, 24.5% of the latter households value this aspect as very 
unimportant.

• The differences with respect to the valuation of communications by 
public transport with the workplace between buyers and tenants are not 
significant.

• The proximity to health centres is also less valued by rental demanders.

Evaluation of the attributes of a location for housing
(1 Not at all important – 5 Essential)

1 2 3 4 5

Proximidad al centro de la ciudad

Una vivienda más grande por el mismo precio pero en
una ubicación más alejada.

Buenas comunicaciones en coche con mi lugar de
trabajo.

Buenas comunicaciones en transporte público con mi
lugar de trabajo.

Cercanía a buenos colegios.

Cercanía a buenos centros sanitarios.

Cercanía a buenas dotaciones comerciales.

Cercanía a espacios verdes y de ocio.

ALQUILER COMPRA

Near to green spaces and areas of recreation

Near to good shopping areas

Near to good health centres

Near to good schools

Good public transport connections with my place of work

Well communicated by road to my place of work

A larger home for the same price but located further away

Proximity to the centre of the city

RENT PURCHASE
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Search area

Tenants analysis

Approximately 25% of tenants would now look for housing in a 
different location than where they currently reside.

The propensity to change is greater in couples with and without children, 
especially in the former, so that more than 45% of them would now look in a 
different location. Only slightly more than 15% of adults living alone or with 
children would now consider living in a different area.

75,8%

24,2%

No Sí

As a result of confinement or because of teleworking, 
would you look elsewhere now? 

42,9%

33,3%

19,0%

9,5%

If you were looking in another area, what would you 
change?

Buscaría en el mismo municipio
pero en otras zonas.

Buscaría en otros municipios
cercanos al que resido
actualmente.

Buscaría en otros municipios
más alejados pero dentro de la
misma provincia.

Buscaría en municipios de otra
provincia.

14.9% of tenants would now look in a different municipality than the 
one in which they reside.

6.9% would do so in municipalities far from their current residence.

Note: These graphs represent the responses provided in the tenant survey, as opposed to the responses provided by the rental housing search engines, which appear on pages 10 and following.

No Yes

I would search in the same municipality 

but in other zones

I would search in other municipalities 

near to where I live currently

I would search in other municipalities 

further away, but in the same province

I would search in municipalities in other 

provinces
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What sort of households responded to the survey?

29,3%

70,7%
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Conclusions

Almost 50% of the demand has 
maintained its search for 
housing despite confinement 
and COVID-19

▷ However, 40% have delayed their decision and 13% have cancelled it.
▷ Of those who delayed their decision, 18% will have taken it up again, 40% do not know when they 

will do so, 19% will do so after the summer and 23% will do so next year. 
▷ The search for a single-family home leads to further postponement in the decision making process.
▷ Among the undecided, the demand for purchase also presents more uncertainty than the rent. 

Uncertainty and declining 
household income explain 
almost 75% of the 
postponements in the decision 
to buy or rent

▷ For home buyers, uncertainty becomes the main reason for deferment (43%). A possible future 
price drop becomes the second reason (28%).

▷ Future tenants generally do not see a decline in rental prices. Only for 18% of those who have 
deferred their decision is the main reason to do so.

▷ 75% of those interviewed had carried out some action to find housing during confinement, with 40% 
having carried out direct contact actions, from requesting information to formalising purchase or 
rental operations.

?

The information available to 
the demand side is not 
perceived as sufficient for 
purchase or rental decisions

▷ More than half of the housing searchers consider that the portals do not offer enough information 
for decision making: 55.6% of the buyers, 50.4% of the future renters.

▷ Similar situation occurs with respect to real estate agencies or promoters and their preparation to 
face a situation like the one we have experienced. In this case, the demand for rent has a positive 
opinion in 54.5% of cases, compared to 46.1% of buyers.

More than 40% have changed 
the attributes they had 
decided on for their home as a 
result of confinement and 
teleworking

▷ This trend is more pronounced in those who seek to rent (52.9%), than in those who seek to buy 
(36.6%).

▷ The inclination to now look for other attributes in the home is greater among those who plan to also 
change the search location (58.9%)%, compared to those who maintain it (31.6%)

Poder disponer de terraza o 
jardín se ha convertido en el 
gran objeto de deseo para el 
70% de los demandantes. 

▷ In addition, there is a clear tendency to want more space, reflected mainly in the living room and 
kitchen, as well as having a room to work in.

▷ The desire to have a terrace or garden is 14 percentage points higher in the homes seekers in 
purchase, than in rent.

▷ The desire for a swimming pool is less pronounced in the demand for renting than for buying.
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Conclusions

35% of home seekers have 
considered changing their 
search area as a result of the 
confinement situation 

▷ The change of location is more relevant in the demand for renting (47.3%), than for buying (30.1%). 
▷ 25% of the tenants interviewed would change the location of the dwelling in which they reside.
▷ 21.7% of the demand modified their search to a different municipality than the one they had 

intended as a result of the confinement.
▷ Almost 11% intend to look in municipalities quite far from the initial one or even in another province.
▷ Getting a larger home at a lower price is very relevant for more than half of those who have 

considered changing their search area as a result of confinement.

For 88.3% of those 
interviewed, it was at least 
important for the dwelling to 
be located near green and 
leisure areas.

▷ Proximity to a health centre is now the second most valued option, considered important by more 
than 81% of respondents.

▷ Good communications with the workplace continue to be very relevant when choosing the location 
of the home. More than 80% consider them to be of high importance, both in public and private 
transport.

Methodology

▷ The survey has been carried out by means of a structured questionnaire designed for the purpose, 
which households have responded to individually, both in person and by telematic means. This 
questionnaire has been adapted in each case to home seekers and tenants, although it has been 
designed to obtain responses that can be complemented in the analysis carried out.

▷ In total, 629 valid responses have been obtained corresponding to housing seekers and 152 
corresponding to tenants. Total households interviewed: 771.
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